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Course Description 
Creative entrepreneurs bridge the gap between arts/culture and economy/consumption. They are 
key to defining what culture to be consumed and promoted. This course examines the 
entrepreneurial process and the importance of creativity and innovation in the modern cultural 
industrial world.  Through an interdisciplinary approach that covers the theoretical and functional 
aspects of recent developments in the creative industries globally, with a particular emphasis on 
China, students will learn how creative ideas, inventions, and skills are generated and transformed 
into commercial and social ventures. 
 
Aims and Objectives 
1) To enable students to familiarize themselves with different approaches to the study of 
entrepreneurship. 
2) To enable students to examine the individual traits of entrepreneurship. 
3) To enable students to examine the concept of entrepreneurial opportunity. 
4) To prepare students for entrepreneurship in the creative industries. 
 
List of Topics to be covered in meetings 
1) Entrepreneurship and the Study of Entrepreneurship  
2) The ‘Personality’ Approach  
3) The ‘Socio-cultural’ Approach 
4) Entrepreneurship as Mediation between the Individual and the Society 
5) Entrepreneurial Opportunity 
6) Entrepreneurial Process 
7) Capital and Financing 
8) Organization and Management  
9) Entrepreneurship in the Creative Industries  
10) Case Studies  
 
Teaching resources 
Henry, Colette. 2007. Entrepreneurship in the creative industries: an international perspective. 
Cheltenham, UK ; Northampton, MA : Edward Elgar 
Shane, Scott. 2003. A general theory of entrepreneurship: the individual-opportunity nexus. 
Cheltenham, UK: Edward Elgar.  
 
(Please note the topics and teaching resources may vary and are provided here as a guide.) 
 
Assessment 
100% coursework 
 
Learning outcomes: 
 
On successful completion of the course, students should be able to: 
1. Identify the main approaches to the study of entrepreneurship. 
2. Explain the entrepreneurial processes in relation to the mediation between individuals and the 

socio-cultural context. 
3. Compare and analyze different cases of entrepreneurship. 
4. Understand the key steps to the establishment of a venture in the creative industries. 


